
HOW CAN WE IMPROVE 
THE FLORENTINE STREETS 
AESTHETICALLY THROUGH 
STOREFRONTS AT NIGHT?

However, once the sun sets and 
businesses close until the morning, 
bandones (storefront gates) are 
the most prominent forms of… 
décor? Not yet, anyway. This city 
attracts millions of tourists per year, 
many of them expecting to see the 
impeccable sights that drew them to 
Italy. Why, at night, does the city go 
from a magical place to an industrial 
wasteland aesthetic?

Through the bandones covering 
storefronts for security, there are a 
range of opportunities, varying from 
simple solutions to more complex 
designs to change them. 

Looking into transforming the 
bandone is an effective way 
to potentially keep Florence’s 
beautification that’s seen during the 
day into the dark hours of the night. 

Florence, the cradle of the 
Renaissance, is a city richly filled 
with history, elegance, and grandeur. 

Walk through the narrow stone 
pathways and you’ll see the surplus 
of stores, cafes, and restaurants that 
line the streets, which is absolutely 
stunning during the day. 



CITY STREET | MID AFTERNOON



CITY STREET | MIDNIGHT – 5 AM



INSPIRATION | TOTEM OBJECT

During the first week of classes, I walked 
by this tiny door that is roughly my height 
(5’8”) daily. Choosing it as a totem object 
symbolizes a different culture and design.

This door inspired me to look up more 
rather than ahead, due to its small size. 
When I started looking higher, I began to 
notice more things throughout the city of 
Florence, making me more aware of my 
beautiful surroundings in the city.



Graffiti street artist Clet Abraham’s signs 
were one of the first things I noticed once 
I took the design methodology to look up 
more often while walking. A quote I had in 
mind all semester: “Look through the eyes 
of a designer, not a tourist,” kept me aware 
of my surroundings as well.

With his modern graffiti street revitalization 
in an ancient city,  Abraham built something 
iconic and controversial. I realized his work 
effectively drew attention, and I wanted 
to present a concept making a powerful 
statement in the streets with this project.

INSPIRATION | CLET ABRAHAM



INSPIRATION | WORLD TRAVELS

When in Madrid, Spain, bandones 
everywhere had murals painted on them, 
each painting reflecting what was on the 
other side. Representing the business 
on the security gates at night was 
aesthetically pleasing and actually made 
me feel safer walking the 
streets in the late evening.

This led to my first concept: a simple 
solution for cost-effectiveness in Florence.



SOLUTIONS | SIMPLE & COMPLEX

SIMPLE | MURALS COMPLEX | INTERACTIVITY

A financially smart and effective solution 
to improve the bandones is with murals. 
Gioielleria Talanti and Little David have 
solid bandones, so the murals would be 
painted on the surface. Wind and Sephora 
are a different design that collapses on 
itself, which means the mural would be 
painted or printed on fabric, allowing the 
security gate to function properly.

This avenue, if pursued, can be a city 
sponsored project utilizing local artists 
to paint or design the murals to bring 
the Florentine community together.

Perks of choosing a simpler option include 
low cost, using the current security gates, 
and supporting local artists.

COMBINATION | DIVERSITY

If businesses prefer investing in a new 
bandone rather than pursuing a mural, this 
complex solution focuses on interactivity, 
technology, and visual impact.

Security is the purpose of the bandone, 
so each concept would need to maintain 
effectiveness. They would be supported 
by either the current existing bandone or 
redesigned, especially for storage when 
opening and closing.

Perks of using the complex ideas include 
strong visuals, marketing and social media 
opportunities, and contemporary design.

In this final presentation, a combination of 
both simplistic and interactivity ideas are 
presented, showcasing a realistic future.

Wind and Sephora are big name 
companies and could be interested in 
a bigger investment, using the more 
complex design option. However, Little 
David and Gioielleria Talanti may lean 
towards the vision of Renaissance, 
historical murals. 

This particular street, Via De Martelli, has 
four different businesses presenting 
stark variety in the design proposal. The 
combination of both simple and complex 
options reveals a potential revitalization 
project across all Florentine streets. 



BACKGROUND | THE BUSINESSES

SEPHORA | COSMETICSWIND | PHONE COMPANY LITTLE DAVID | RESTAURANTGIOIELLERIA TALANTI | JEWELRY

Gioielleria Talanti, a jewelry 
store in the heart of 
Florence’s city center, 
sells various items from 
necklaces to watches. They 
partnered with TAG Heuer 
watches and are available in 
their small shop.

Wind, established in 1997, 
services all of Italy. With 
over 40 phones available, 
Wind is among competitors 
TIM and Vodafone. In 2009, 
they won an award for their 
dedication to Corporate 
Social Responsibility 
and in 2015, declared 
the Telecommunications 
Operator of the Year.

i’Daviddino, or Little David, 
specializes in traditional 
Tuscan-Florentine cuisine. 
For 25 years, Little David 
has served thousands of 
dishes and hosted many 
wine tastings in their wine 
museum. 

Sephora, a French 
international cosmetics 
store that features over 
300 brands, was founded 
in 1970. Selling beauty 
products including makeup, 
skincare, body, fragrance, 
nail color, and haircare, 
Sephora is one of the top 
stores of its kind in the 
world. 



GIOIELLERIA TALANTI | JEWELRY

SIMPLE CONCEPT | MOTHER & SON

Utilizing Renaissance history and culture, 
a mural painted portrait of Eleonora Medici 
and her son wearing fine jewelry embraces 
the goods sold in Gioielleria Talanti.

COMPLEX CONCEPT | HOURGLASS

Replacing and rebuilding the bandone with 
a hourglass speaks to the watches sold 
in the store. The hourglass will have sand 
slowly fall down in sync with when the 
store opens and closes; when the sand 
runs out, the business opens.



WIND | PHONE COMPANY

SIMPLE | SHATTERED SCREEN

Since this bandone is not a solid surface, 
the remedy is to insert fabric sheets in 
each hole. A gigantic shattered screen will 
certainly turn heads and gives a visual 
break between two high color murals.

COMPLEX | INTERACTIVE PHONE

Taking advantage of technology, the gate 
will be replaced with a gigantic, interactive 
photo-taking cell phone for passerby to 
use. Users approach the screen and take 
a photograph where their face replaces 
famous Renaissance paintings. The image 
stays up until the next person uses it, and 
they can have it sent to them or posted on 
social media, tagging @wind_official.



LITTLE DAVID | RESTAURANT

SIMPLE | SPAGHETTI PAINTING

A mural like the spaghetti painting will be 
bold enough to catch passerby attention. 
It also is strong enough that it may lead 
to potential customers the following day, 
since Little David is open 7 days a week.

COMPLEX | FOOD SCENTS

Inspired by bandone cut outs for tobacco 
vending machines, this complex solution 
is less drastic than others. This television 
screen will “see” when a person walks 
by. A quick visual video of pasta, wine, or 
dessert will appear, accompanied with the 
scent. Scent is the most powerful sense, so 
although the visual is smaller, the smells are 
as impactful as the bigger complex ideas.



SEPHORA | COSMETICS

SIMPLE | LIPSTICK KISS

Similar to Wind’s bandone, Sephora 
requires a fabric mural. A large scale lipstick 
container can be printed, and since the idea 
is simple, Sephora can replace it periodically 
to feature new products as well.

COMPLEX | GIANT MIRROR

Since Sephora is a cosmetics store, mirrors 
are a prominent icon. Fixing the bandone to 
be a giant mirror with lights around it will 
illuminate the streets, as well as the person 
who will be taking a selfie. 



THE PREVIEW | WHAT IT COULD BE










